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BEAUTY THERAPIST TO THE STARS, RUTH MINOLETTI, HAS TREATED
SOME OF THE WORLD’S BIGGEST NAMES DURING HER STELLAR 43 YEAR
CAREER. ALLI GRANT CAUGHT UP WITH RUTH ON A RECENT VISIT TO
MALENY TO LAUNCH HER NEW DVD AND DISCOVERED WHY SHE STILL
CALLS THE SUNSHINE COAST HER HOME-AWAY-FROM-HOME.

uth Minoletti has been described by one of London’s leading
daily newspapers as, “the beauty guru” thanks to her enviable
reputation as beauty therapist to the stars, stemming from 43
years in the industry.

Throughout her career, Ruth has worked with numerous international
celebrities and VIPs.

“Some were in films and the theatre, but as is often the case in a city
like London, | worked with many who are important in more ways
than one. When | was younger | worked for Harrods hair and beauty
department and many of my clients were the leaders of that time; the
upper classes - historical family with names recognisable from history
books, biographies and auto-biographies; duchesses, countesses and
baronesses, and later, even a princess or two.”

The good news is that Ruth is a regular visitor to the Sunshine Coast,
returning to her former home every year to catch up with friends and
treat her very special clients.

Ruth first came to Australia to visit a friend who was renovating a house
in Maleny and immediately fell in love with South East Queensland.
Born in the West Indies, the Coast reminded Ruth of her roots, while
Maleny reminder her of parts of the UK. Ruth says, “It was a treat for
my senses.”

Not long after, Ruth bought a house in Buderim and opened a clinic
in Mountain Creek. Despite loving life on the Coast, Ruth missed her
family and after a few years moved back to the UK, but not without
vowing to return to the Coast annually.

Ruth now returns to our shores every October and November and on
her last visit, | was lucky enough to be treated by this first-class beauty
therapist. A few hours with Ruth provided me with so many basic tips
and hints about effective skin care, information that is supported by her
recently released DVD, Skin Solutions.

| asked Ruth what was different about her approach to skin care.

“I work with enquiry and empathy. My approach is holistic and my
treatments are very precise. | don’t offer a menu of treatments. Instead,
my client and | set short term and long term goals and we both do what
is necessary to achieve those goals. | work hard and achieve wonderful
and well defined results that everyone can see.”

There are many myths about skin care and a woman can be excused
for being more than just a little confused about what does and doesn’t
work. Ruth believes the biggest myth is that “nothing works”.

“This ‘nothing works anyway’ myth stops people from making sound
decisions. For example, if they buy a moisturiser which does not do
its job efficiently, instead of stopping using it and finding one that is
effective, they continue to use it because deep down they have the
belief that ‘nothing works anyway.” The best advice | can give is to find
a good therapist who can teach you how to care for your skin and to
help cut through the wealth of jargon out there. They will create clarity
instead of confusion.”
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And what about the mistakes we make? | ask Ruth what our biggest
blunder is.

“The biggest and most common mistake people make is not using a
toner as part of their cleansing ritual, therefore leaving a thin film of dirty
cleanser on their faces every time they cleanse.”

Note to self - tone regularly!

Interestingly, in tune with some of the comments from our lunching
ladies editorial (see page 26), Ruth believes that sometimes the more
expensive products are not worth the investment.

“Expensive skin care products more often reflect the size of the budget
needed to market the product than the cost of the ingredients. So if
you want a big name brand, you must be prepared to pay for their big
marketing budget.”

Ruth believes you’re never too young or too old to look after your skin.

“l actually believe we should begin to look after our skins immediately.
It is just that up to the age of 12, our mothers and fathers do it for us.
When you think about it, parents know only too well how small babies
run the gauntlet as they adjust to the external and internal assault of new
things and experiences. They often have to adjust bath preparations,
milk feeds, deal with cradle cap, sticky eyes, blotchy skins and nappy
rashes. Next comes protection - sun protection, wind protection,
protection against insect bites etc. The skin care industry steps up to
offer things that will help us meet our need to ‘protect, support and
repair’ this valued organ."

As you can imagine, Ruth is in high demand when she returns to the
Coast for her annual pilgrimage and is often booked out. This is part of
the reason why she invested in the production of her DVD and website.

“| just imagined there were people out there who wanted to improve
their skins and | wanted to reach out and let them know how easy and
inexpensive those first steps of improvement were. Technology offered
me a wonderful way to do that.”
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